What is Sponsorship? (Part 2of 3)
By: Jeffery A. Lenz

Have you ever dreamed of being a racer? Ever thought
about what it would be like to be out on the track racing
for the win? Imagine this: Your heart is pounding, the
adrenaline is at an all time high. Your body is vibrating to
the rev of the engines. Finally, the green flag waves and
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RACING!! All of your hard work and dedication is finally
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paying off.
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being able follow your passion and go racing. You went out and got yourself a vehicle to race, some

friends and family to help in the pits and made it happen. Everyone believed in you and you believed in

yourself.

¢tKA&d A& GKS RNBIFY 2F | NIOSNE YR 2FiGSy GAYSa GKA
enough money to pay for it. This is where sponsorship becomes so important to a team owner or driver.

Just like sponsorship means different things to different companies, it also means many different things
to the team. For the Team Owner, it means they have found someone who believes in their team
enough to invest the funds necessary to line up on race day. For the driver, it means he has a vehicle to
drive and for the crew, they have something to work on and can watch their hard work in action.

For some, racing is a hobby and for others it is a way of life. But at all levels of racing, there was a dream

and that dream was made a reality by the companies that believed in you and your team. Not only do

they believe in your ability to produce results on the track, they also believe in your ability to produce

NBadzZ G6a 2FF GKS GNI Ol o Ly Y2ad OFraSaz (GKSasS 02YLJ
were in a good mood that day or because they like racing. They expect something in return. That

something is for you to help grow their business. They expect you and your team to help promote their

products or services.

Brand placement is an essential part of an effective marketing partnership. Below are some key
instruments used to showcase your partners to consumers.

Local / National TV and Ri&o
U TV Coverage from your local stations, along with coverage on SPEED, Versus, FOX, NBC, etc.
U In-car cameras with strategic in-focus brand placement

U Series or event advertising



U Sponsor mentions during on-camera interviews
Series or Team Websites

U Internet site placement on the race vehicles, sponsors page and team entities bring the
customers to you on their own time
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internet sites.
Public Appearances & Shows

U Driver/Race Vehicle appearances draw attention to and enhance a retail event, product
launches, and industry trade shows.

Product Display/Giveaway
U  Unlimited access to teams allows consumers to get up-close and personal with the team.

U Audio/Video presentation showcases team highlights and product commercials to spectators
visiting the pit area.

U Display new products
Promotional
U Autograph cards and posters complete with sponsor, driver and team information

U Team merchandise including t-shirts, hats, sweatshirts, etc. allows fans to immerse themselves
in your brand

U Contests or drawings for fans to meet their favorite drivers or to win specific prizes
Print and Online Media
U Press releases and kits available to media outlets for each event
U Marketing materials and press releases posted on other racing internet sites
U Marketing materials and press releases published in various racing magazines and newsletters
U Promote your partners with media sponsors (TV / Radio / Etc.)
Hospitality
U Host company executives at events and experience your marketing platform at work

U Reward top selling associates with a weekend at the races



U Entertain important customers with a weekend at the races
Transit
U Team transporter is a rolling billboard on US interstate highways
Race Vehicles / Uniforms
U Company logo placed on all race vehicles
U Company logo placed on all driver and team uniforms
U Company logo placed on driving suit and hats to be worn during interviews
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their business. In order to truly grow your own motorsports business, you will need to find ways to
show potential sponsors that you can and will effectively promote them.



