What is Sponsorship? (Part 1 of 3)
By: Jeffery A. Lenz

Here they come, around the final turn. The crowd is on
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wins by inches. What an exciting finish to an exciting race.

As Joe makes his way to victory circle, he stops in front of

the crowd for the victory celebration burnout. The

announcers are commenting on the race and mention that
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over to Victory Lane. Joe climbs out of his car and the
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Then he begins to list some of the sponsors that helped them get here. Photos are taken in Victory Lane
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We all feel the excitement on race day but what happens behind the scenes that makes this all possible?
What is sponsorship?

You would think this would be an easy question to answer. In reality, sponsorship means many things to
many different people. For some, it can be a way to have their products or services showcased in front
of potential customers. For others, being a driver racing for the win is a dream come true.
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This is a very simple definition of sponsorship. | believe sponsorship is more of a marketing partnership.
After all, in order for a sponsorship program to work, both parties need to be involved and benefit from
their relationship.

There is no other sport providing sponsors with so many different ways to promote merchandise or

market their products. Most companies understand that a driver being interviewed gives them free
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Usually the driver then mentions his or her sponsors as much as possible during the interview. The

more attention the teams or drivers receive, the more exposure for the sponsors.
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motorsports sponsorships will address the following challenges:

Quest for Information:



Sponsorship will provide information to consumers in the form of product displays, flyers, brochures,
advertisements, catalogs, etc.

Product Evaluation:

Sponsorship creates opportunities for customers and potential customers to sample your products or
services.

Identification of Product Need:

Consumers come to the realization that they need your product or service if they see it promoted or
being used at an event.

Business Development:

Sponsorship gives your company the opportunity to survey potential customers on the need for
additional products, services, or locations to expand your business.

Obtaining New Customers:

Many sponsorship packages include coupons as a way to drive sales. These can be offered at the event,
through local retail outlets, or on-line. Packages may also include special product or service sales at the
events.

Customer’ EmployeeSatisfaction:

Sponsorship gives your company the opportunity to survey potential customers and current customers
on their level of satisfaction with your company. There are also a variety of hospitality opportunities
where the company can invite some of their valued customers or employees to the race events.

Potential Customer / Client Lists:

Sponsorship gives your company the opportunity to provide a special raffle, giveaway, drawing or
contest to potential customers. Examples would include but are not limited to: Contest to have your
picture taken with your favorite driver, contest or drawing to win free products, or even products
donated to be part of a special drawing at the track. The drawing could also be for a season end prize,
such as; ATV, Free Subscriptions, Free Product, Etc.

Motorsports sponsorships are an effective way for companies to address these, and many other
challenges. In order for a company to become involved with your race team or race series, you need to
be able to show them that creating a marketing partnership with you will help them address these
issues effectively.

For most companies, becoming a sponsor gives them an opportunity to grow their business, maintain
their share of the market or create stronger relationships with their customers or employees.



